2026 GCP SUMMER INTERNSHIP PROGRAM

Greater Cleveland Partnership
Internship Position Description

INTERNSHIP TITLE: Strategic Communications Intern
GCP TEAM: Membership Development and Marketing
REPORTS TO: Laura DeMarco - Senior Director, Corporate and Content

Communications
Caroline Guscott — Managing Vice President, Strategic
Communications

FLSA CLASSIFICATION: Hourly Non-Exempt

DATES OF INTERNSHIP: June 1%t = August 7', 2026 (10-weeks)

POSITION SUMMARY:

The Strategic Communications Intern will collaborate with GCP’s Marketing Team and contribute
to content creation and key organizational marcomm activities. The Intern will have the
opportunity to shadow experts and gain invaluable industry insights in media relations, digital
communications, content creation, and promotional and advertising strategies.

By the end of the internship, the Intern will have developed several compelling examples for their
marketing and communications resume and portfolio, showcasing their practical experience and

skills.

The ideal candidate will be creative and detail-oriented, have social media video production skills
and is eager to learn about the latest trends in marketing and communication.

ESSENTIAL FUNCTIONS:

Function Percentage of Internship

= Collaborate with the content team to develop and produce

", . . 40% of time
exciting pieces of content for various channels.

= Speakers Bureau list building, outreach and logging. 25% of time

= Support various opportunities for media outreach and

i 15% of ti
press relations. 5% of time

= Participate in market research projects to inform social

. .
media strategy and tactics. 10% of time

= Work on Cleveland Talent Alliance college retention

0 .
marketing efforts and events. 10% oftime

LEVEL OF STUDY:
=  Minimum Level of Study: Undergraudate Student and/or Graduate Student for the
2026/2027 school year
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COURSE OF STUDY:
= Preferred Course of Study: Marketing, Communications, Digital Marketing, or related
fields

SKILLS AND INTERESTS:
= Must have a strong interest in communications and marketing; Previous experience a plus
= Excellent oral communication and interpersonal skills
= Highly energetic, poised, optimistic, and outgoing
=  Ability to work with a team and also independently
= Proficient in Microsoft Office Programs including at minimum Word, Excel, and Outlook
= Must be able to work occassional off hours (outside of 8:30 a.m. -5:00 p.m.)
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